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2. Undergraduate programs with hybrid and online courses that target adult learning 
(students 25 and older) 

B. COPE website will launch in early June, and announcements will go out to campus 
community with an invitation to partner 

C. University processes for course approval, intellectual property policies, faculty workloads 
and incentives all follow best practice 

IV. Student Representation Proposal 
A. Undergraduate students would be better served with an additional representative on AcA to 

discuss meeting materials and create action plans  
B. Mason will draft a motion and AcA will vote on it at next meeting 

V. Marketing Communications Updates (Scott McClellan) 
A. Key Priorities 

1. New brand initiative with a clearly defined narrative to prospective students, 
approximately five month process 

2. Elevate academic profile to match our service and social justice reputation 
3. Deepen external partnerships 

B. AcA Discussion 
1. MarCom is open to feedback about how publicize faculty research and scholarship 
2. Increasing visibility  

a. Digital and social media focus, especially for graduate programs 
b. Listen to companies within the region about how to best meet their needs, identify 

priority relationships, advertise programs that meet those needs  
c. Athletics can help raise profile but in a complementary way, primary focus on 

academics 
d. More media training for faculty to appear and speak as national experts 
e. Encourage faculty to do more public scholarship (op-ed pieces, etc.) 
f. Promote message of producing students who are able to think critically, write and 

speak 


